Ketki Byani — Ad Performance & SEO
Growth Report

In the last 3 months, Ketki Byani recorded 130 clicks and 2.92K impressions with an impressive CTR of
4.5% and an average position of 25.2. Branded keywords like “ketki byani” dominate the searches, bringing
in most of the traffic. The steady rise in impressions towards the end of the period shows growing brand
awareness and visibility in search results.
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Between July 1 — Sept 4, 2025, the Ketki Byani website recorded 413 active users, all of them new visitors,
with an average engagement time of 43 seconds. The main traffic driver was Organic Social (253
sessions), followed by Direct (190 sessions) and Organic Search (111 sessions), showing that social
media remains the strongest source of website traffic.
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The SEO and ad campaigns for Ketki Byani have delivered strong results, with several top keywords like
Ketki Byani, Byani, and Blush Rosita ranking in the top 5. Website clicks and impressions have grown
steadily, supported by both organic and direct traffic. Overall, the combined efforts in ads and SEO have
boosted visibility and strengthened the brand’s online presence.
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Over the last three months, the Ketki Byani website has gained visibility with 2.92K impressions and 130
clicks, achieving an average CTR of 4.5% and an average search position of 25.2. The top-performing
page, “Shop Luxury Pret & Ethnic Wear for Women”, alone contributed 89 clicks, followed by “Shop for
Women Dresses Online in India” (12 clicks). On the analytics side, the site recorded 413 active users, with
traffic primarily driven by Organic Social (253 sessions), Direct visits (190 sessions), and Organic
Search (111 sessions). This indicates that while social media remains the strongest driver of traffic,
organic search visibility is steadily growing, showing promising potential for long-term SEO performance.
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Report of Ketki Byani Ad run
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Before Ad Run:

Followers: No new followers gained.
Enquiries: O enquiries received.
Reach: Very limited, only 28 accounts engaged.
Impressions/Views: Just 10 views organically.
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After Ad Run:

Followers: No additional followers recorded.
Enquiries: 36 messaging conversations started.
Reach: 4,496 unique accounts reached.
Impressions/Views: 7,191 views from the ad campaign.
Location: Mumbai
Ad budget 500/ day
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Reactions

Before Adrun:
Followers: 2 new followers.
Enquiries: O enquiries received.
Reach: 19 accounts engaged (very low organic reach).
Impressions/Views: 12 likes, 4 saves, 2 shares.
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After Adrun:
Followers: 8 Followers gain, but profile visits were 119 (high intent).
Enquiries: 41 messaging conversations started.

Reach: Reached 7,721 unique accounts.
Impressions/Views: Achieved 12,633 views with strong engagement (55 likes,
13 shares, 3 comments, 3 saves).

Location: Mumbai
Ad budget 500/ day
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Interactions

Before Ad Run:
Followers: No new followers gained.

Enquiries: No messages or profile activity recorded.
Reach: The reel reached 271 accounts, mostly non-followers (64.8%).
Impressions/Views: 357 views, with 16 interactions (8 likes,

6 saves, 2 shares).
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After Ad Run:

Followers: Gained 4 new followers from the ad.
Profile Visit: 59 profile visits showing user interest.
Reach: The ad reached 9,441 unique users.
Impressions: 14,881 total views,
Location: Mumbai
Ad Buget: 350/day
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Before the second ad run:
Followers: Resulted 13 followers
Reach: 5,390 users
Views: gained 8,856
Enquiries: 119 messaging conversations
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After the second ad run:

Followers: Gained 175 new follwers
Enquiries: 1 messaging conversation
Reach: The ad reached 31,325 unique users
Impressions (Views): 42,324
Profile visits: 368
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After Ad Run:

Followers: Gained 148 new followers from the ad.
Profile Visit: 324 profile visits showing user interest.
Reach: The ad reached 31,944 unique users.
Impressions: 40,945 total views
Ad Budget 300/ day
Enquires: 5 Messaging conversations
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After Adrun:

Followers: 159 new followers.

Profile Visit: 413 profile visits showing user interest.
Reach: The ad reached 31,079 unique users.
Impressions: 39,011 total views, .
Engagement: 5,173 3s plays, 244 likes and reactions,
22 shares, 8 saves.

Ad Budget 300/ day
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After Adrun:

Views: 1,521
Profile Visits: 44 profile visit
Reach: the ad reach 914 users
Likes: 41
Impressions: 1,521
Enquires : 11 messaging converstions
Shares: 4
Location: Maharashtra
Budget: 300/day
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Last 30 days v 8 Jul - 6 Aug

12,607
Followers

+8.7% vs Jul 7
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