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In the last three months, Dr. Pankti’s Revive Clinic recorded 316 clicks and 18.3K impressions on Google Search
Console, with an average CTR of 1.7% and an average position of 33.6. The top-performing search queries include
“dr pankti revive clinic” with 294 impressions and 24 clicks, followed by “trichocare” with 98 impressions and 18
clicks. Overall, the data shows steady growth in website visibility, with most traffic driven by branded clinic-related

searches.
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In the last 90 days, Dr. Pankti’s Revive recorded 595 active users and 593 new users, with an average engagement
time of 48 seconds. The majority of traffic came from Organic Search (454 sessions), followed by Direct (310
sessions) and Organic Social (63 sessions). A small share was contributed by Referral (20 sessions). This indicates
that most users are discovering the clinic organically through search, while direct visits also remain a strong channel.
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Keyword rankings show strong visibility, with 20+ keywords in the top 10 positions, including “dr pankti revive
clinic,” “dr pankti revive borivali,” and “peptide therapy mumbai.” This indicates steady organic growth and

improving brand recognition in local search.
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